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Cooperative Extension Report-

Saves Week 2010
Members of the nationwide Cooperative Extension network collaborated with local and national partners to celebrate America Saves Week for the fifth consecutive year during February 21-28, 2010. More than 85 Extension educators in 25 states conducted a variety of financial education programs and events to motivate youth and adults to take action toward a more financially secure future. Twenty-seven extension educators in fifteen states received mini-grants (up to $1500) to help defray the expenses of Saves Week activities. This support was made possible by a grant from Capital One to America Saves.  
What is America Saves and America Saves Week?

America Saves is a national social marketing campaign with the mission to encourage individuals and families to save money and reduce debt. Participants are encouraged to select a personal savings goal and develop a realistic plan to achieve that goal. America Saves is coordinated by the Consumer Federation of America and supports broad-based coalitions of government, business, and non-profit groups. America Saves Week uses social marketing to create public awareness for the need to save money regardless of age or income.

What Is Cooperative Extension? 

Cooperative Extension is a nationwide educational network that brings the research and knowledge of land-grant institutions to people in their homes, workplaces, and communities. Extension links the resources and expertise of more than 3,000 county Extension offices, 105 land-grant colleges and universities, and the federal government through USDA’s National Institute of Food and Agriculture. Extension educators deliver research-based programs through workshops, home-study courses, web-based learning tools, and other methods to give people the knowledge, skills, and motivation to build financial security. The emphasis of Extension programs is on sustained financial action by learners. 

How is Cooperative Extension involved?  
The level of Extension involvement in Saves campaigns varies dependent on local and state needs, staffing and community support. Some Extension educators conduct basic outreach by distributing brochures or sending electronic messages to recruit Savers.  More complex strategies involve leadership and participation in local coalitions that build awareness through mass media, motivational workshops, and follow up with Savers to encourage success. Extension collaborates with partners and volunteers including financial institutions, governments, and educational organizations to reach potential savers with innovative methods including financial fairs, mall events, social networking, Piggy Bank Pageants, and websites. 
-over-
What is eXtension’s Financial Security for All?  

eXtension (pronounced ee-extension) is designed to provide just-in-time information and learning opportunities to people via the Internet at their convenience as well as complement place-based Cooperative Extension education. eXtension is taking the knowledge of Land-grant Universities, using innovative non-formal approaches, to people where they live and work. One subject-matter area of eXtension, Financial Security for All (FSA), provides reliable, current, research-based financial and consumer information 24/7/365 on any Internet-ready device at www.extension.org/personal_finance directly to individuals and families. Almost 1,600 frequently asked questions (FAQ) and answers are contained in FSA. Searching the system allows a consumer to find well-researched, peer-reviewed answers to common questions. When information seekers cannot find a FAQ that answers their question, they can write a personal question to Ask an Expert (AaE). A Cooperative Extension professional will receive the question and write an answer specifically for the new question with a target response time of less than 48 hours. 
Previous “Saves Week” Impact: 
2009: Participation by 75 communities in 31 states with 8 states leading state-wide campaigns. 14,383 program participants reported an increased knowledge of the benefits of personal savings, while 3,524 new Savers pledged to save a total of $259,974 monthly. 
2008: Twenty-four states collaborated with 1,325 local partners and volunteers. 97,352 youth and adults were reached through 1,460 direct outreach activities, while 7.7 million youth and adults were reached through 1,467 indirect media strategies. 5,596 new Savers pledged to save a total of $748,906 monthly.   

2007: Extension educators in 22 states reached more than 80,000 potential savers through workshops, media and other public events. 16,530 Savers enrolled, with a cumulative savings goal of $1.6 million monthly.

2006: More than 32 local Saves campaigns in 20 states participated. 15,401 Savers were enrolled with a cumulative savings goal of $1,465,615 monthly.   

For more information, go to: 
www.nifa.usda.gov/financialsecurity 

www.americasaves.org
www.americasavesweek.org  



Prepared by June Puett, University of Tennessee Extension, from data provided by the Consumer Federation of America and reports compiled from local extension offices.  For extension questions, contact Jim Terry, Program Specialist, USDA National Institute of Food and Agriculture; jterry@nifa.usda.gov. For information about America Saves, contact Nancy Register, 
associate director, Consumer Federation of America, nregister@consumerfed.org.  April 2010.
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Cooperative Extension Saves Week 2010 impact:





25 million media contacts including television, radio, websites, posters, flyers, billboards, direct mail, exhibits, and electronic mail


193,850 people participated in public events in 25 states


189,847 individuals increased their knowledge related to personal savings


20,499 youth and adults set a savings goal with a cumulative monthly sum of $2,410,205 








“Cooperative Extension agents continue to serve as key leaders for America Saves, organizing local and statewide coalitions across the country and helping America Saves expand and improve. They have reached tens of thousands of people directly and their marketing and media efforts have reached millions. In today’s economic climate, helping individuals and families manage the money and maximize their savings is especially important.”   


Stephen Brobeck - Consumer Federation of America Executive Director 








